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By David Olsenon Tuesday, 28 September 2010
Dynamic Business web article quoting MYOB 
research

http://dynamicbusiness.com.au/articles/articles-author/david-olsen/


TCCI managing director Andrew Scobie
http://www.tasmanianbusinessreporter.com.au/2009/08/29/national-broadband-network-a-two-edged-sword



Sources: various, none definitive



Forrester Research says that 
Australians spent $23 billion 
online in 2008, with estimated 
growth of 9% annually to $32 
billion by 2012.
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http://www.communityengine.com/86-percent-of-australians-read-online-consumer-reviews-about-products-services-or-brands



http://www.internetretailing.com.au/85-of-users-do-xmas-shopping-online.html

It is a very interesting article. Give me your business card for 
an email copy...

Some highlights include:

83% research products online
78% do price comparisons online
75% like the convenience of shopping online
one third said it helped them avoid crowds
51% had spent more than $200 over the past 12 months

Forrester Research back a  few slides indicates over $1045 per Australian 
annually

More than 50% complete a purchase at least once a 
month
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