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Is your business
on the web?

David Voore



Let’s see who is...



18% of Australian businesses use
social media . .
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v On Twitter

ByDavid Olsemn Tuesday, 28 September 2010
Dynamic Business web article quoting MYOB
research

http://dynamicbusiness.com.au/articles/articlesews/australiarbusinesssociatmediauptakewebsite surveymyob-2043.html


http://dynamicbusiness.com.au/articles/articles-author/david-olsen/

“...our research
shows that only
18 percent of pr

Tasmanian small )
businesses have §
a website” y

TCCI managing director Andr&gobie
http://lwww.tasmanianbusinessreporter.com.au/2009/08/29/nationbfoadbandnetwork-a-two-edgedsword



How many small business
worldwide have web sites???

Estimates for US businesses
vary between 50% and 70%



So how much business is done
online?

rorvéster Researirisays that
AUstigliansspent 522 bHilllon
onling i 2008, with estimated
growth of 8% annuziy taH32
olllion by 2012

WHY AUSSIE E-
TRAILERS NEED
10 PICKUP THE
PACE

1 by David Trewern Chairman

http://blog.dtdigital.com.au/insight/post/whyaussiee-trailers-needto-pick-up-the-pace 38/
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http://www.communityengine.com/86percentof-australiansread-online-consumerreviewsaboutproductsservicesor-brands




“85% of internet users shopping
online this Christmas” [2009]

It Is a very interesting article. Give me your business card for
an email copy...

Some highlights include:

83% researdiv products tnline
78% diuopricecompeErisons online
753% likethecconveriarcews shappipg online
one third szid it heinpd them avaid crovds
@l 51% Hadspent morethan$200 over\the pu;t LZmenths
Forvéster Researaliback a<faw siides irdicates over S1045 per Austialian
annually

5]

gl Viore than 50% complete s purchiassistleastonce)a
montn

http://www.internetretailing.com.au/850f-usersdo-xmasshoppingonline.htmi



http://www.internetretailing.com.au/85of-usersdo-xmasshoppingonline.html



